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Jeans for Every Body 

Obesity is a threat to jeans due to the prevalence of obesity in the US. Women in

particular want jeans that fit different body shapes. Women 40+ who struggle with obesity

find that shopping for jeans is an embarrassing and emotional process. Women are

starting to turn away from jeans and buying pants with more elasticity such as yoga

pants.  

 

Breaking Through Market "Noise" to Reach the Key Audiences 

The US population is targeted to grow by 4% between 2014 and 2019. Millennial adults

aged 25-34 will see 6% growth over the next five years, making them the key buyers in

the market. More specifically, men and the hispanic population are purchasing more

jeans. However, the market has a lot of noise due to the amount of denim brands these

audiences are exposed to everyday.  
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Demographic, Psychographic 

and Competitive Analysis



Demographic Findings

White males ages 34-44 are the key demographic for Calvin Klein Jeans. The group

also has an income of $100,000 or more. 51.1% are married with at least a full or part-

time job. High income and job stability are key factors that could drive the

demographic to purchase more jeans. 

 

As 80.2% of the demographic is white, 19.8% of the demographic is hispanic, which is

a growing segment in the jeans market. Women make up 48.1% of the the

demographic which is due to a number of factors such as sizing, obesity rates and

other better fitting pant options. Individuals making $20,000-$29,000 are the least

likely group to purchase Calvin Klein. 

 



Demographic Visuals



Psychographic Findings

Calvin Klein Jean wearers are extremely brand loyal compared to the average

population when it comes to buying Calvin Klein jeans.

 

Shopping attitudes show that Calvin Klein wearers value functional, designer styles.

They believe that clothes can make you feel better about yourself and a designer label

can improve their image. 

 



Psychographic Visuals

Shopping Attitudes 

 An overwhelming amount of people believe that top designers make

high quality clothing which is good for a known brand such as Calvin

Klein. Consumers also value functional clothing, buying clothes they

don't necessarily need and clothes that withstand the test of time. 



Psychographic Visuals

Brand Loyalty 

 Calvin Klein Jean customers fall far above the average when it comes

to brand loyalty. 

Although brand loyalty is important to the majority of Calvin Klein

Jeans wearers, they still have a decent amount of wearers that could

potentially buy another brand if their needs were better met.  

People who buy Calvin Klein Jeans are far less likely than others to

not be brand loyal when it comes to apparel shopping. 



Competitive Findings

Men are a primary buyer of jeans, but tend to be more brand loyal to competitors

such as Levi's and Wrangler. Women are less brand loyal when it comes to

purchasing jeans. 

Calvin Klein buyers are largely from the Northeast, which makes Lee their biggest

competitor geographically.

 



Competitive Visuals

Demographics 

 Calvin Klein falls behind Levi's and Wrangler when it

comes to jean purchases amongst men. Women seem

less loyal to brands when it comes to jeans.

 The target age for Calvin Klein is 35-44 while 45-49

doesn't have a large enough sample to provide accurate

info.

Hispanic households are big Calvin Klein jeans purchasers

which could open up potential segmenting towards

hispanics.



Competitive Visuals

Geographics 

 The Northeast is Calvin Klein's biggest

geographical target. 

Levi's is most popular is the West.

Lee is also most popular in the Northeast

Wrangler, a rugged brand of jeans is more

popular in the South as well as the Midwest. 



Insight and Strategy Recommendations
Recommendations 

 Capitalize of the Calvin Klein brand and the fact that Calvin

Klein is a designer brand, but still provides functional jeans. 

Design jeans for more body shapes and show that jeans not

only can look good on every body, but can also be functional

and comfortable pants. 

Create a campaign that targets the growing millennial

demographic by showing them how far Calvin Klein jeans has

come and where they're heading in the future. 

Tap into the hispanic market segment and start advertising to

hispanics who are a growing demographic. 

Insight 

 Men are more brand loyal when it comes to buying jeans

while women aren't.  

Women are more willing to buy jeans that make them look

better and feel good about themselves. 

The target demographic for Calvin Klein Jeans buyers is ages

35-44, yet millennials are a growing demographic that needs

to be considered. 

Hispanics are also a growing segment that are big Calvin

Klein jeans buyers. 


